
1. Tagline: "See the World Differently"

Primary Message: The Apple Vision allows you to experience the world in a way never before
possible. It’s not just about seeing more—it’s about seeing beyond.

2. Campaign Storyline:

Narrative: The campaign centers around a young, diverse group of individuals who are passionate
about different fields—art, architecture, education, gaming, and design. Each person discovers how
Apple Vision enhances their creativity, productivity, and way of life. The story follows them as they
navigate their environments—home, work, the city—showing how the product transforms their
experiences and interactions.
Emotional Hook: The campaign taps into the emotional drive of curiosity, innovation, and the pursuit
of excellence. It speaks to people who want to push boundaries and see the world through a new lens,
literally and metaphorically.

3. Visual and Aesthetic Elements:

Color Palette: Minimalistic, with a focus on clean whites, deep blacks, and vibrant colors that pop only
when showcasing the AR experiences.
Design: The visuals should feel sleek, modern, and fluid. Use seamless transitions between reality
and augmented reality to demonstrate how Apple Vision integrates into daily life.
Typography: Use a clean, modern sans-serif font for all text elements, emphasizing simplicity and
clarity.
Imagery: Show users interacting with digital overlays in the real world—such as an architect walking
through a virtual model of a building, or an artist painting in 3D space.

 

4. Key Campaign Components:

Television/Online Commercials:
Opening Scene: A black screen with a single line of white text: “What if you could see the world
differently?”
Visuals: Cut to individuals putting on the Apple Vision headset. The camera switches to their
perspective, showcasing how their reality is augmented—artworks come to life, designs materialize in
real-time, historical information overlays in a museum.
Soundtrack: A minimalist, inspirational soundtrack builds throughout the commercial, emphasizing
moments of discovery and awe.
Closing Scene: The Apple Vision headset on a simple white background with the tagline, “See the
World Differently,” and the Apple logo.
Social Media Campaign:
Hashtag: #SeeDifferently
Content: Short, impactful clips from the main commercial, user-generated content challenges asking
people how they would "see differently" with Apple Vision, and behind-the-scenes looks at the
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product’s design process.
Engagement: Encourage users to share how they would use the Apple Vision in their field, with the
best ideas being featured on Apple's channels.
Experiential Marketing:
Apple Vision Studio Pop-Ups: Set up interactive demo stations in key cities worldwide. These
stations allow people to experience the Apple Vision in person, trying out AR in their own environment,
from gaming to creative arts.
Virtual Reality Online Experience: For those who can’t attend in person, a VR experience of the
Apple Vision Studio is available online, allowing them to explore the product in a virtual environment.
Print and Digital Ads:
Visuals: High-definition images of people using Apple Vision in different scenarios, with light AR
effects overlaid on top, like digital brushstrokes or architectural models.
Text: Simple and direct, the ads will say things like, “Experience Creativity,” “Design the Future,” or
“Learn Like Never Before,” paired with the product name and tagline.

5. Launch Event:

Event Title: "The Future in Focus"
Presentation: A keynote presentation by Apple’s leadership, with live demos showing real-world
applications of the Apple Vision in education, design, gaming, and more.
Venue: A sleek, modern space that feels both futuristic and intimate, allowing attendees to try out the
product firsthand after the presentation.

6. Consistency Across All Touchpoints:

Unified Message: From the event to social media, the message is clear and consistent: Apple Vision
is not just an AR headset; it’s a new way of seeing and interacting with the world.

7. Results Focus:

Goals: The campaign should aim to create not only buzz and media coverage but also a deep
emotional connection with potential users. It should position Apple Vision as an essential tool for
creative professionals, educators, and tech enthusiasts.
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