Common SEO terms can help
you better understand and
navigate the world of SEO

Search Engine Optimization (SEO) includes many technical and strategic terms. Becoming familiar with these
common SEO terms can help you better understand and navigate the world of SEO. Here are some key terms:

Keyword

A word or phrase that users enter into search engines to find information. Keyword research is a fundamental
part of SEO.

SERP

Abbreviation for “search engine results page.” This is the page that displays the results of a search query on a
search engine such as Google.

Rank

The position at which a web page appears in search results for a specific keyword. High rankings are the goal of
SEO.

Organic search

Unpaid search results in SERPs as opposed to paid advertising.

On-page SEO

optimizing individual web pages to improve their search engine rankings. It includes factors such as keyword
usage, content quality, and meta tags.

Off-Page SEO

Activities that happen outside of your website to improve your search engine rankings. This includes backlink
building and social media marketing.

Backlink



Also known as an inbound link, this is a link from another website to your site. Quality backlinks can increase the
authority and ranking of your website.

Meta Tags

HTML tags that provide metadata about a web page. The title tag and meta description are critical for SEO.

Crawl

The process by which search engine robots (spiders or crawlers) visit and analyze web pages for indexing.

Indexing

After crawling, search engines index web pages. This means that the pages have been added to the search
engine's database and are ready to appear in search results.

Algorithm

A mathematical formula used by search engines to determine the relevance and ranking of web pages.

SERP features

Special elements in search results, such as featured snippets, knowledge panels, and image carousels.

Duplicate Content

Repeated or very similar content across multiple pages of a website, which can cause SEO issues.

Canonical tag

An HTML tag used to indicate the preferred version of a web page when there is duplicate content.

Robots.txt

is a text file that tells search robots which pages or sections of a site should not be crawled or indexed.

Sitemap

A file (usually in XML format) that lists all the pages of a website, helping search engines understand the site's
structure.



Alt text

Descriptive text added to an image on a web page and used to provide context to search engines and assistive
technologies.

301 Redirect

A temporary redirect from one URL to another, typically used when a page is temporarily moved or is under
maintenance.

Long-tail keywords

Longer, more specific keyword phrases that target a smaller audience. They may be less competitive and
generate highly targeted traffic.

These are just a few of the many terms associated with SEO. Understanding these terms can help you navigate
the world of search engine optimization and implement effective strategies to improve your website's visibility in
search engine results.
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